
A Guide to Packaging Optimization

“True optimization is the revolutionary 
contribution of modern research to 
decision processes.”– George Dantzig
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There are several aspects to examine when optimizing your 
packaging, including materials selection, packaging protection, cost 
and sustainability. This guide will give you an overview of all of these 
factors so that you can make the best choices for your business.

TYPES OF PACKAGING MATERIALS

JUMP TO TOPICS IN THIS SECTION:
Types of Packaging Overview
Categories of Packaging
Packaging Material Considerations
Types of Packaging Materials
The Bottom Line

OVERVIEW 
Manufacturers should choose each level of 
packaging with the product and supply chain 
impacts in mind. If you’re researching the 
various types of packaging materials, you’ve 
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come to the right place. The purpose of this 
guide is to help you through your packaging 
selection process by giving you some important 
considerations and facts about the most 
commonly used packaging materials.

3 CATEGORIES OF PACKAGING 
Before getting into the types of packaging 
materials available, the first thing to know 
is there are three broad and sometimes 
overlapping categories for packaging:



1. Primary packaging is the packaging that 
comes into immediate contact with the 
product. Think about primary packaging as 
the container in which the product is stored. 
For example, the primary packaging of choice 
for many specialty beverages is glass bottles.

2. Secondary packaging not only adds 
additional protection for the product, but 
also protects the primary packaging of a 
product. For example, specialty beverage 
manufacturer, Cultured Kombucha, protects 
their primary packaging with our unique 
secondary divider systems.

3. Tertiary packaging is the third category 
and stage of packaging, usually consisting 
of shrink wrapped pallets used to transport 
products in bulk from manufacturers to the 
retailers.

ASK THE RIGHT QUESTIONS 
The importance of selecting the most suitable 
type of packaging material for your products is 
obvious, but knowing the right questions to ask 
in making this decision is not always so clear. 

Consider the following list from The Packaging 
School:

1. What is the product form? Is it solid, 
liquid, gas, or some combination, etc. Dry 
powdered or granulated products usually 
come in a paperboard carton or bag with 
or without a plastic liner. Solid foods often 
require a plastic film or bag surrounded by a 
paperboard container. Any products with a 
high moisture content will need packaging 
materials that prevent leaking or saturation.

2. What are the characteristics of your 
product? For example, fragile, perishable 
and even oddly shaped products each have 
different requirements for protection and 
handling through the supply chain.

3. How will the product need to be protected? 
Each product has different properties that 
require different methods of packaging. 
Fragile products need to be protected from 
outside forces and from shifting within the 
container both of which can cause breakage 
and damage. Food products also need to 
be able to withstand the rigors of shipping 
and delivery, in addition to protection from 
contamination. Some products have highly 
sensitive surfaces, such as electronics and 
require materials that reduce electrostatic 
discharge.

4. How will the package be used?
5. Which materials are sustainable or 

recyclable? As today’s society increasingly 
values recyclability and sustainability, you 
should take this into consideration when 
choosing packaging materials. Not only is it 
important to your company, but it will also be 
increasingly important to your customers.

6. How much will it cost? One kind of 
packaging may excel in certain areas when 
compared to another, but it may come at a 
much greater expense. The cost of packaging 
involves a number of considerations when 
choosing the best packaging materials for 
your product.

7. How will it be transported? It is important 
to explore all possibilities for transport to 
find the most efficient option. Some routes 
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may be better than others in terms of fuel 
efficiency and sustainability.

8. How will the product be stored? Some 
packages will necessitate a controlled 
atmosphere, whereas others will not. 
Examining and testing all aspects of the 
package is essential to confirming that the 
product will remain unchanged.

9. What levels of packaging are needed? 
Some products require only one or two levels 
of packaging, but most often, products will 
require all three. It is important to consider 
which materials would work best as primary, 
secondary, or tertiary packaging to best 
support and protect the product throughout 
the supply chain.

More questions to consider:

• What are the necessary production quantities?

• What is the production schedule?

• How does your competition package their 
products?

• Can an existing packaging structure be 
improved?

TYPES OF PACKAGING MATERIALS 
Types of packaging materials include chipboard, 
corrugated cardboard, paperboard and 
substrates, plastic, aluminum, and paper.

Each one of these materials has its own uses, 
advantages, and disadvantages:

• Chipboard is made from recycled paper and 
is often used for packaging smaller items 
like electronics, household goods, clothing, 

shoes, and other small household items. 
Chipboard is strong enough to be shipped 
by itself but is often paired with additional 
materials like corrugated cardboard to 
provide further protection during shipping.

• Corrugated cardboard is made from three 
layers—a fluted layer lined with a smooth 
layer on each side—that are glued together. It 
is often made from a combination of recycled 
material and virgin material for strength. 
Corrugated cardboard is incredibly sturdy 
and can hold a large amount of weight within 
its structure. It’s also very versatile in that it 
can be folded flat for easy storage. 
 
Corrugated cardboard provides more 
protection than chipboard alone and can be 
used in tandem with chipboard for added 
protection or by itself. Partitions are typically 
used to protect fragile products by dividing 
them and ensuring they don’t crush into each 
other.

• Paperboard and substrates are made from 
pulp pressed between two layers of paper. 
This makes it exceptionally strong and makes 
it ideal for protecting fragile items such as 
glass bottles. It also has many other uses, 
including wrapping food products and for 
retail display structures. SBS packaging 
(Solid Bleached Sulfate) is a substrate option 
that derives from paperboard and is made 
from bleached and refined chemically 
pulped fibers. It is typically used in premium 
packaging for beauty, pharmaceutical, or 
health products.
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• Kraft Paper is a paperboard grade using the 
Kraft process of converting wood into wood 
pulp that removes linguin and does not 
include bleaching which can further reduce 
the paper’s strength. The Kraft paper process 
can also use all types of wood, unlike other 
paper processes. It is an environmentally 
sound choice because nearly all the 
chemicals used in the process are recovered 
and reused, it is a self-sustaining method, 
and the end product is recyclable and often 
reusable. Kraft paper is exceptionally strong, 
but also lightweight which keeps shipping 
costs down, and its course texture, durability, 
and flexibility provide more protection. 
 
ITB Packaging’s In-The-Box and Pop-N-
Drop collapsible divider frames are made 
of chipboard, and cells come in a variety of 
materials that provide class A protection 
including 20# Smooth Kraft and 20# Smooth 
Kraft with Nomar coating. These material 
choices are part of what make ITB solutions 
superior to the typical corrugated dividers.

• Plastic is one of the most commonly used 
primary packaging materials because it is 
lightweight, cheap, and flexible enough 
to accommodate almost any shape or size 
product. Plastic film wraps are also popular 
for protecting food items from moisture and 
air exposure during shipping. However, it 
is important to keep in mind that plastic is 
no longer a viable option for eco-conscious 
consumers. Moreover, the second most 
common source of plastic pollution comes 
from food packaging.

• Aluminum can be used for primary 
packaging due to its durability and strength. 
It is also a good insulator that helps keep 
the product fresh and safe from moisture, 
sunlight, or other external elements. The 
downside of aluminum is that it has a high 
cost, which makes it expensive for the end 
consumer. This means that aluminum is 
not suitable for any type of product that 
will not be sold at a premium price point or 
where the cost of the product must be kept 
low. However, aluminum can still be used in 
situations where the benefits outweigh the 
cost.

PACKAGING MATERIALS:  
THE BOTTOM LINE 
Choosing the most suitable packaging material 
is not easy, given the number of performance 
factors that need to be considered. Hopefully, 
this guide helps you better understand the 
factors to consider and the available materials 
along with their advantages and drawbacks.
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THE REAL PRICE OF PACKAGING

JUMP TO TOPICS IN THIS SECTION:
Costs of Packaging Overview
Core Pricing Factors
How You Can Reduce Packaging Costs
The Bottom Line

OVERVIEW 
Packaging plays a pivotal role in the distribution 
of goods, and a combination of multiple factors 
determines its price. The quality and cost of the 
packaging are usually directly proportional to 
the value of the goods being distributed. Since 
packaging provides different benefits to different 
industries, the prices are also set accordingly. 

In this section, we’ll dive into the main factors 
that impact the pricing of packaging, followed 
up by suggestions to reduce these costs without 
compromising quality or product safety.

CORE PRICING FACTORS 
These are the core factors that impact the 
price of packaging:

1. Packaging materials 
The type of material you choose will be 
one of the most prominent influencers on 
the cost of your packaging. From paper 
and plastic to corrugated cardboard and 
specialty items like aluminum foil or kraft 
paper, the variety of options and availability 
from different suppliers will greatly affect 
how much you spend, especially in the 
context of inflation.

Since fall of 2020, RISI Fastmarkets has 
published four industry recognized price 
increases, leading to corrugated and paper 
prices at an all-time high. Given the current 
state of the industry, you might save money 
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upfront if you choose a lower-quality material, 
but it may not be worth it in the long run, as 
such a choice can also impact the customer’s 
perception and compromise your product’s 
safety.

2. Labor 
The costs of labor are an important 
consideration in your operations, including the 
labor required to assemble and pack the product 
into each unit. The ability to speed up the 
assembly and pack out time while reducing the 
number of touches required by your associates 
are two of the most relevant factors to think 
about. For example, integrating automation 
into your packaging design or implementing a 
revised packaging design that reduces handling, 
or both, could have a big impact on reducing 
your labor costs. Conducting time studies of 
your current operations can help determine 
what solutions your business might leverage.

It is also important to note that the COVID crisis 
generated a paradigmatic shift – according to 
a recent McKinsey report, wages are increasing 
at more than twice the long-term rate before 
the pandemic. Moreover, wages in warehousing 
and transportation are rising four times quicker 
compared to the pre-pandemic period.

3. Shipping 
Shipping cost varies according to distance and 
mode of transportation used. For example, 
an e-commerce company shipping a small 
number of items to a single location will be 
able to ship by ground delivery for less than 
if they were shipping hundreds or thousands 
of items to multiple locations throughout the 
country. Also, per unit shipping costs increase 

when you’re shipping more fragile or heavier 
products. For example, shipping glass-fragile 
items in protective cases will cost more per unit 
than shipping plastic-lightweight ones without 
protective cases. Given the fact that crude oil 
has reached $120 per barrel, this is reflected by 
the increased shipping prices as well.

4. Warehousing 
Warehouses play an important role in storing 
products before they reach customers. For 
example, some countries require goods to 
remain at customs for several days before being 
shipped out because it makes tracking imports 
and exports easier. For this reason, warehouses 
may charge for storing goods or because 
they need to keep inventory on hand for their 
suppliers or customers who may request 
immediate delivery. Various factors influence 
the warehousing costs – the packaging and the 
nature of the product included. For example, 
packaging materials that provide protection 
may allow storing products in warehouses that 
do not require climate control, which allows for 
lower costs.

5. Fulfillment 
Fulfillment is an important consideration as 
well. For example, a small e-commerce business 
that sells all its product from one location may 
need less packaging than a company that ships 
its products from many different locations. 
However, if you have multiple fulfillment centers 
and offer free shipping, you may need more 
packing material than a business that offers free 
shipping but only has one fulfillment center. 
When you outsource fulfillment services, you 
include the labor cost in your product’s price.
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HOW CAN YOU REDUCE 
PACKAGING COSTS? 
As you may well know, the current economic 
climate is challenging for manufacturers. Raw 
material costs are rising, transportation and 
warehousing costs are not decreasing as fast as 
in previous downturns, and an ever-tightening 
labor market is creating difficulties in hiring 
qualified employees. In the packaging industry, 
all of these factors create a vicious cycle that can 
be mitigated via packaging efficiency solutions.

ITB Packaging is committed to providing 
cost-effective secondary packaging solutions 
for our customers. We offer pre-assembled 
packaging solutions that eliminate the need to 
hire employees to assemble the packaging. At 
the same time, our flexible packaging solutions 
can integrate with machines that allow the 
automation of the packaging process, improving 
overall packaging efficiency and reducing costs. 
Our In-The-Box and Pop-N-Drop packaging 
solutions allow customers to ship and store their 
secondary packaging completely flat, reducing 
the warehouse space and labor costs. Moreover, 
fitting all the packaging on one skid allows you 
to reduce transportation costs.

THE BOTTOM LINE 
Regardless of the industry in which you operate, 
the price of packaging is probably among 
your most significant expenses. Global supply, 
logistical bottlenecks, world events, and 
production line delays make it more critical 
than ever to evaluate and research packaging 
efficiency solutions that can improve your 
packaging operational costs. Fortunately, simply 
understanding the cost factors involved can 
be enough to steer you towards the most cost-
efficient options.

See how ITB 
Packaging can 

provide the 
optimum level 

of protection 
for your 

products 
with our cost-
effective and 

sustainable 
solutions.

REQUEST A QUOTE

“Everything can 
be improved.”
– Clarence W. Barron
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PROTECTIVE PACKAGING

JUMP TO TOPICS IN THIS SECTION:
Protective Packaging Overview
What is Protective Packaging?
The Hidden Cost of Customer Returns
When to Use Protective Packaging?
Packaging Protection and Sustainability
The Bottom Line

OVERVIEW 
Damaged goods are a massive problem for 
e-commerce stores, online retailers, and even 
brick-and-mortar stores. It is said that getting 
your product to the buyer is only half the battle. 
Statistics show that 18.1% of products are re-
turned, and 80.2% of returns happen because 
the product is damaged or broken. The hassle 
does not end there: when items are returned, the 
cost makes up approximately 17% of the prime 
costs per unit.

Protective packaging is a priority when it 
comes to tackling the e-commerce and retail 
return rate issue  but is also critical if you are 
manufacturing and transporting durable goods 
like electronics, shipping any kind of food 
and beverages, or packaging easily scratched 
automotive components. In each scenario, you 
need a protective solution that ensures products 
don’t get damaged while moving through 
the distribution cycle and that the unboxing 
experience is optimal.

“Safety doesn’t happen 
by accident.”
– Anonymous
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WHAT IS PROTECTIVE PACKAGING? 
Protective packaging is any form of packaging 
that is designed to shield, support, stabilize, and 
insulate products from damage or deterioration 
throughout the entire supply chain, but 
particularly during shipping and transport. 
In some situations, protective packaging can 
be used as a primary packaging component, 
but the more common applications are for 
secondary packaging.

Types of protective packaging may include:
• bubble wrap
• air pillows/air bags
• corrugated wrap
• molded wrap
• styrofoam peanuts
• corner blocks
• angle/edge boards
• packaging inserts
• void fillers

THE HIDDEN COST OF 
CUSTOMER RETURNS 
When you ship a product, you want it to arrive in 
the same condition it was when you packed it. 
If your customers receive damaged goods, they 
may not only return them for a full refund but 
also tell their friends and acquaintances about 
their bad experience.

The hidden costs of customer returns can be 
high. It does not exclusively boil down to the 
initial sale price, the missed profit, and the 
original shipping cost. You also have to consider 
the labor, administrative, and customer service 
costs, along with the cost of inspecting/repairing 
the item for a potential resale. Furthermore, 

the storage and disposal of returned items may 
add to the total cost of customer returns. Too 
many returns due to damage means your brand 
reputation could take a hit. Then there’s the 
compensation method (such as a substantial 
discount or a free item replacement) which 
involves an additional charge for your company.

Additionally, damaged products can result in lost 
sales and long-term consequences, especially 
in B2B relationships. Receiving a damaged 
shipment may shut your partner’s production 
lines down, resulting in production downtime, 
operational hurdles, business relationship 
impact, and financial loss.

WHEN SHOULD YOU USE 
PROTECTIVE PACKAGING? 
Your choice of protective packaging will depend 
on many factors. If you are not sure if your type 
of product requires protective packaging, here 
are some considerations:
• the product’s fragility
• the product’s weight
• the product’s size/dimensions
• the product’s edges and corners
• the quantity of products per package
• the shipping method
• the excess space in your current packaging 

solution
• the product’s value
• the product’s various and ultimate 

destinations 

• the customer experience you want to provide
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PACKAGING PROTECTION SOLUTIONS 
AND THE ENVIRONMENT 
In today’s market, sustainable and 
environmentally friendly packaging is a must-
have. If you are committed to environmental 
responsibility, using environmentally harmful 
protective packaging components such as 
styrofoam packing peanuts or traditional 
plastic bubble wrap will be a turnoff for many 
customers.

The good news is that sustainable protective 
packaging solutions that are both cost-efficient 
and eco-friendly are a fairly simple fix for most 
businesses. For example, ITB Packaging’s 
dividers and partitions enable customers to 
separate and isolate the shipped items while 
providing class A protection. Such a choice 
leads to decreased material usage and costs 
by eliminating the need for foam, air pillows, 
bubble wrap, and other void filler materials.

Also, our dividers and partitions are 100% 
recyclable and increase the warehouse storage 
space by 25-75%, reducing the costs associated 
with additional labor for coated partitions, chip, 
and die-cut installation. You can read more 
about our packaging solutions here.

THE BOTTOM LINE 
The biggest takeaway from all this is that if 
your packaging solution is not up to industry 
standards, you risk destroying your product or 
upsetting your customers—neither of which will 
earn you repeat business.

Being proactive with your packaging protection, 
choosing suitable materials and finding 
the appropriate provider is the only way to 
ensure that your products arrive safely at their 
destination.

See how ITB Packaging can provide 
the optimum level of protection 
for your products with our cost-

effective and sustainable solutions.

REQUEST A QUOTE
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SUSTAINABLE PACKAGING SOLUTIONS

JUMP TO TOPICS IN THIS SECTION:
Sustainable Packaging Overview
What is Sustainable Packaging?
Sustainable Packaging Materials
Sustainable Packaging Principles
Advantages of Sustainable Packaging
The Future of Sustainable Packaging

OVERVIEW 
As resources become scarcer and climate 
change becomes more pronounced, more 
companies are pushed toward the front line of 

“There is no such thing as ‘away’. When we 
throw anything away it must go somewhere.”
– Annie Leonard

environmental protection, and the necessity 
for sustainable packaging solutions becomes 
increasingly evident. Businesses must begin to 
look outside of their comfort zone in order to 
meet the challenges of today’s rapidly changing 
global environment, slowly shifting toward a 
circular economic model.

In addition, the consumers’ view is starting 
to shift as well: the 2021 Global Buying Green 
Report found that 67% of consumers value 
products packaged in recyclable materials, while 
54% of them consider eco-friendly packaging 
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when making the purchase decision. 83% 
of respondents are open to paying more for 
products shipped in sustainable packaging.

WHAT IS SUSTAINABLE PACKAGING? 
The sustainable packaging definition generically 
covers any type of packaging that implies 
a lower environmental impact. Sustainable 
packaging initiatives can be assessed according 
to the following variables:

Sustainability – determined by compostability, 
reusability and recyclability

Performance – determined by how well the 
packaging protects the products compared to 
less sustainable packaging alternatives

Sortability – how easily can the packaging be 
sorted at MRFs and what can be done with it 
post-recycling

Cost

In addition, the Sustainable Packaging Coalition, 
a membership-based collaborative of businesses 
and industries desiring to make packaging more 
sustainable, has identified eight factors that 
make up a sustainable package.

Sustainable packaging is:
• Beneficial, safe, and healthy for individuals 

and communities throughout its lifecycle
• Able to meet market criteria for performance 

and cost
• Sourced, manufactured, transported, and 

recycled using renewable energy
• Able to maximize the use of renewable or 

recycled source materials

• Manufactured using clean production 
technologies and best practices

• Made from materials healthy in all probable 
end-of-life scenarios

• Physically designed to optimize materials 
and energy

• Effectively recovered and utilized in 
biological and/or industrial cradle-to-cradle 
cycles

Infographic. See our infographic illustrating the 
SPC’s 8 criteria for Sustainable Packaging, What 
is Sustainable Packaging? [Infographic].

 
WHAT ARE SUSTAINABLE 
PACKAGING MATERIALS? 
Various sustainable packaging materials are 
available today, each with different benefits 
and drawbacks. Some of the most common 
sustainable packaging materials include paper 
and cardboard (as they can be recycled 5-7 

https://itbpackaging.com/packaging-sustainability/what-is-sustainable-packaging-infographic/
https://itbpackaging.com/packaging-sustainability/what-is-sustainable-packaging-infographic/
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times), organic fabrics (hemp, organic/recycled 
cotton, palm leaves, etc.), and biomaterials 
(mushrooms, cornstarch, seaweed).

4 EXAMPLES OF SUSTAINABLE 
PACKAGING PRINCIPLES 
By using sustainable packaging techniques, 
businesses are able to reduce the amount of 
material and resources used as well as save 
money in the long run. Some of the most 
popular sustainable packaging techniques 
include:

1. Bundling. Bundling is when products are 
shipped together instead of individually 
packaged. For instance, a retailer could 
bundle several small items instead of putting 
each in its own box. This reduces the amount 
of cardboard or other materials needed to 
ship the products to a customer’s house. 
Another way to use bundling is to bundle two 
or more products together and put them in 
packaging generally meant for one product.

2. Moving more with less. Moving more 
with less refers to reducing the amount of 
space an item must be packaged into while 
ensuring it reaches its destination safely. This 
is accomplished by finding alternative ways 
to package an item besides using traditional 
foam or bubble wrap.

3. Increasing density. By reducing the amount 
of space that each unit takes up in the 
package, the amount of material used is 
decreased while maintaining its original 
functionality. ITB’s innovative custom 
packaging solutions, for example, can raise 
packing densities by 12-18% (compared to 

die-cut solutions) and up to 100% when 
Interleaf systems are used while providing 
class A product protection. Our solution 
caters to all major industries, from beverage, 
retail, health, and e-commerce to electronics, 
manufacturing, and automotive.

4. Utilizing fewer materials and resources. 
The first way that packaging can be made 
sustainably is by using less material overall. 
This may seem like an obvious solution, 
but it can easily be overlooked. When you 
are thinking about the design of your new 
package, you should have in mind the bare 
minimum of materials needed to accomplish 
the task. For instance, if you are designing 
the packaging for a pen, instead of thinking 
about what the perfect box or tube would 
look like for your product, think about how it 
could be made from one piece of cardboard 
that requires no glue and uses no other 
materials besides ink. And then think about 
how you could accomplish this feat.

WHAT ARE THE ADVANTAGES OF 
SUSTAINABLE PACKAGING?

Cost-effective. Traditional packaging materials 
are cheaper than sustainable alternatives like 
recycled content or biodegradable plastics, 
but the long-term savings that come from the 
reusability of sustainably packaged products 
can balance out the upfront costs considerably. 
Since you don’t have to buy new materials every 
time something needs to be shipped out or 
returned, you can recoup your initial investment 
in no time.
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Minimizes your carbon footprint. Using 
sustainable packaging will help to reduce your 
carbon footprint. Your products are packaged 
in materials that have been produced with 
minimal energy consumption and have little 
or no negative impact on the environment. 
They also contain recycled content, and they 
are recyclable at the end of their life cycle. 
This means that they are more cost-effective 
than conventional packaging materials and 
can reduce waste disposal costs by using fewer 
resources during production and transport.

At the same time, because sustainable materials 
can be recycled or reused instead of being 
thrown away as trash, they help reduce landfill 
overload. This reduces pollution caused by 
incineration or dumping in landfills where 
there’s no oxygen for anaerobic bacteria to break 
down organic material, releasing methane gas 
which is highly damaging to our environment.

Supports your branding efforts. Packaging 
plays a vital role in how your customers 
perceive your products. If you use eco-friendly 
or sustainable packaging, your products will 
be associated with environmental friendliness 
and responsibility, which is essential these days 
since many consumers have become aware of 
their purchases’ effects on the environment.

WHAT IS THE FUTURE OF 
SUSTAINABLE PACKAGING? 
Sustainable packaging has evolved over the 
last few years. Large companies have begun 
to understand the importance of going green, 
and consumers have begun to realize that 

sustainable packaging benefits not only the 
environment but also their pockets. The future 
of sustainable packaging is certain: it will 
continue to evolve as companies try to appeal 
to the growing number of socially conscious 
consumers.

By 2050 experts have predicted that there will 
be about 937 million tons of plastic in the ocean 
and only 895 million tons of fish. Not only is 
plastic devastating to the environment, but the 
economy is suffering as well. A massive 95% of 
plastic packaging does not get recycled each 
year, equating to an annual loss of $80 to $120 
billion! Those two statistics alone are reasons 
to establish new and more sustainable ways of 
packaging merchandise.

The growth of sustainable packaging isn’t 
limited by geographic boundaries: we can expect 
the same trends in sustainability will continue to 
spread throughout countries worldwide.

An empirical study, conducted in 2020 by 
independent research company, Toluna, showed 
a positive correlation between sustainable 
packaging and consumer preferences. Due to 
the catastrophic effect that plastic packaging 
has on our planet, many consumers are actively 
avoiding companies that are not diligently 
seeking alternative packaging solutions, such as 
paper or cardboard.

• 48% of people avoid companies that are 
not actively trying to reduce their plastic 
packaging use.

• 57% of people think paper and cardboard are 
the easiest materials to recycle.
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• 73% of people prefer their online packages to 
be delivered in fitted packaging based on the 
products size.

• 46% of people said they are more likely to 
buy from retailers that don’t use plastic 
packaging.

• 70% of people are actively taking steps to 
reduce their use of plastic packaging.

• 66% of people prefer online packaging to be 
delivered in paper packaging vs plastic.

• 44% of people are willing to spend more on a 
product if the manufacturer uses sustainable 
packaging.your products arrive safely at their 
destination.
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IMPROVE PACKAGING LINE EFFICIENCY

JUMP TO TOPICS IN THIS SECTION:
Packaging Line Improvements Overview
What is the Packaging Line?
Benefits of an Optimized Packaging Line
Tips for Packaging Line Optimization
Measure Packaging Line Optimization

OVERVIEW 
Manufacturers, distributors, and everyone else 
involved in the supply chain know that there is 
always room for improvement. Improving your 
packaging line efficiency can involve either 
making improvements to what you already have 

“Watch the little things; a small 
leak will sink a great ship.”
– Benjamin Franklin

in place, and/or upgrading your operation with 
more advanced equipment or automation. In 
either case, you’ll want to evaluate things like 
floor space, downtime, throughput, packaging 
materials, waste, and employee training.

WHAT IS THE PACKAGING LINE? 
If you’re just starting out, a basic understanding 
of a packaging line might be helpful. To put it 
simply, the packaging line is where containers 
enter into the packaging system, and are 
assembled, filled, and sealed before being 
loaded on pallets or readied for shipping. The 
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packaging process can be done either manually 
or using automated or semi-automated 
machines. Depending on the volume of products 
you need to ship in a given time period, you’ll 
need to select the right method for your 
packaging line to be successful. Low volumes 
can be managed with manual labor while high 
volumes will likely require some machinery and 
automation for the highest level of efficiency.

THE BENEFITS OF AN OPTIMIZED 
PACKAGING LINE 
An optimized packaging line provides numerous 
benefits, including improved efficiency, quality 
control, safety and customer satisfaction.

• Productivity:  The benefits of increased 
efficiency are clear. Not only does it keep 
things on schedule, but it also reduces labor 
costs associated with overtime, absenteeism, 
and turnover.

• Quality:  A streamlined process leads to 
better quality control as employees can focus 
more on quality and less on their physical 
environment.

• Safety: Optimal production speeds create 
a safer work environment by allowing 
employees more time to react to potentially 
dangerous situations.

• Customer Satisfaction: Reducing lead times 
can have a positive impact on customer 
satisfaction by helping to ensure that they 
receive ordered products in a timely manner. 
This, in turn, can lead to increased brand 
loyalty and repeat purchases.

TIPS FOR PACKAGING LINE 
OPTIMIZATION 
If your goal is an optimized packaging line, 
consider the following tips:

1. Identify potential problems: The first 
step to optimizing your packaging line 
is identifying potential problems. A full 
packaging line audit will include analyzing 
the current process, checking for errors, and 
looking for inefficiencies. By pinpointing and 
understanding where the problems exist 
and the challenges you need to overcome, 
you can take the necessary steps to improve 
the process. Finally, be sure to set clear and 
measurable performance goals.

2. Minimize packaging waste: Reducing 
packaging waste is a great way to optimize 
your packaging line while taking actionable 
steps toward sustainability. Evaluating and 
using suitable packaging materials and 
techniques can significantly reduce the 
amount of waste produced. Additionally, 
ensuring that packaging materials are 
stored and handled properly can greatly 
impact your process’s efficiency. With 
ITB Packaging’s divider systems, you can 
completely eliminate the need for void 
fill, resulting in decreased material costs, 
increased labor savings, and enhanced 
protection.

3. Reduce machine downtime: Reducing 
machine downtime is essential for 
maintaining an efficient packaging 
line. This can be achieved by regularly 
inspecting and maintaining equipment and 



19

automating certain processes. Additionally, 
keeping critical spare parts on hand and 
implementing a preventative maintenance 
schedule can help ensure that machines 
run optimally. Lastly, consider staggering 
employee break times so that machines can 
run continuously. And don’t overlook tapping 
into your equipment supplier’s expertise.

4. Choose the right equipment: Before you get 
started with optimization, make sure your 
equipment is up to the task. For example, if 
you’re replacing outdated machinery with 
newer technology, make sure it has all the 
features you need and will work well in 
your environment. Opt for machines with 
automated packaging options that enable 
you to save space by integrating multiple 
processes into one machine. Consider 
purchasing machines with built-in features 
that preserve the packaging material’s 
integrity to make sure it will be eligible for 
recycling. Careful packaging line design 
and equipment integration will factor in 
machine placement, speeds, accumulation 
capacity, flexibility, conveyor systems and the 
products primary and secondary packaging 
characteristics.

5. Don’t skimp on training: Training 
employees and operators may initially 
reduce productivity, but it can pay off in 
the long run by empowering employees to 
recognize and proactively address problems. 
There are several ways that better training 
leads to improved performance. A thorough 
understanding of the equipment can help 

employees work more confidently and 
quickly, as well as develop skills that can 
reduce downtime, such as preventative 
maintenance.

HOW TO MEASURE PACKAGING 
LINE EFFICIENCY 
If your line relies heavily on machinery, 
you’ll need to understand Overall Equipment 
Effectiveness (OEE) measurements and know 
your packaging line efficiency calculation based 
on availability, performance and quality. A 
complete explanation is beyond the scope of 
this article but the basic steps include:

• Determining your maximum production rate

• Identifying and defining causes of line stops

• Establishing center line operating parameters

For a more in-depth explanation of OEE, see 
Calculate OEE.

 
THE BOTTOM LINE 
Optimizing your packaging line is a must for 
businesses that depend on packaging for 
their success. There are a number of factors to 
consider and tips to follow when optimizing 
your packaging line, including streamlining 
processes, automating processes, and 
investing in the latest technology. With the 
right optimization, you can ensure that your 
packaging line runs smoothly and efficiently, 
while still meeting your customer’s needs.

https://www.oee.com/calculating-oee/

